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Abstract

D-CATV VOD service provides various contents such as drama and movie with high quality regardless of time and place. As
the usage time of the VOD service increases, the viewing time of real-time terrestrial broadcasting is shortened. As the demand for
VOD service is high and the number of digital users is increasing, the VOD market is rapidly growing. Therefore this study
investigates the age and gender analysis of digital cable TV users and analyzed the usage patterns and audience cases of users.
VOD service has been shown to be used by many users for the first time through remote control and free coupons. Non-users of
VOD service did not use it because of charge and did not feel the necessity, but some non-users did not recognize the free VOD
service.
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Table 1. Number of survey responses, area, age and gender

Area Number of responses
Seoul 169
Gyeong-gi 144
Incheon 38
ChungCheongdo 41
Jeonlado 39
Daegu 34
Busan 68
Gyeongsangdo 107
Jeju 10

Genger/Ages Number of responses
Male/20s 69
Female/20s 63
Male/30s 77
Female/30s 76
Male/40s 79
Female/40s 79
Male/50s 63
Female/50s 66
Male/60s (CAPI) 39
Female/60s (CAPI) 39
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Table 2. Recognize VOD Service

VOD recognize route Response (%)
Use remote controller 49%
Free coupon and free trial period 43%
VOD advertising on TV screens 39%
VOD Promotion Channel 31%
Recommend by friends 26%
Demonstrated by set-top box installer 21%
Preview Channel 17%
Newspaper, SNS, Internet 13%
By Phone call 8%
Leaflet 8%
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Table 3. VOD Service gender, age-specific cognitive path [N=650]

Male/ Female/ Male/ Female/ Male/ Female/ Male/ Female/

VOD recognize route Response 20s 20s 30s 30s 40s 40s 50s-60s 50s-60s

(N=69) | (N=63) | (N=77) | (N=76) | (N=79) | (N=79) | (N=102) (N=105)
Use remote controller 49% 55 54 60 67 39 42 46 38
Free coupon and free trial period 43% 42 38 43 51 48 51 41 32
VOD advertising on TV screens 39% 32 51 35 36 46 38 38 38
VOD Promotion Channel 31% 28 29 36 26 56 16 34 22
Recommend by friends 26% 16 21 16 18 22 28 36 42
Demonstrated by set-top box installer 21% 19 11 13 18 14 24 25 32
Preview Channel 17% 22 21 21 18 15 23 13 9
Newspaper, SNS, Internet 13% 13 14 13 13 11 16 12
By Phone call 8% 12 8 8 11 7
Leaflet 8% 12 10 4 8 10
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Table 4. VOD non-user response [N=159]
Reasons for not using VOD Responses 20s 30s 40s 50s 60s
No VOD program to watch 35% 31 38 37 24 40
Didn't know free VOD exist 26% 38 17 34 35 16
Use other methods to watch TV or movies 25% 8 17 23 30 32
No time to watch VOD 22% 8 8 26 27 26
It is complicated 22% 8 13 20 8 42
Know the service that cheaper than VOD 19% 15 46 17 5 18
Do not know what VOD is 10% 23 4 1" 8 10
Prefer to do other activities than watching VOD 8% 8 - 6 3 18
Watch less TV 7% - 17 9 8 2
advertising on TV screens 6% 8 4 3 3 12
It would be pathetic to watch VOD 3% - - 6 3 14
I 5. FVOD 0| A7
Table 5. Reasons for watching FVOD
. Male/ Female/ Male/ Female/ Male/ Female/ Male/ Female/
REEEIERAR el (RUA0.0) 20s 20s 30s 30s 40s 40s 50s-60s | 50s-60s
Able to watch the show for free 33 33 34 50 42 26 31 24
VOD advertising on TV screens 15 19 21 18 23 19 28 18
Demonstrated by set-top box installer 15 24 7 11 27 29 25 18
By acquaintance 15 - 17 7 - 16 1 33
More convenient than P2P or Mobile 11 19 7 11 4 3 - -
people around me are using it 4 5 3 - - 3 6 6
Promotion, Events, and Ads. 7 - 10 4 4 3 - -
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